
WHY JOIN 
THE CVB?

Funded in part by the Massachusetts Office of Travel and Tourism



The CVB is a private, not-for-profit, destination marketing 
organization. We are responsible for promoting Essex County 
as a premier, year-round destination to travelers from around 
the world.  

Created as a Massachusetts Regional Tourism Council, we 
inspire visitation through fresh, fun and innovative marketing 
and media. We develop and nurture relationships within the 
travel industry that keep North of Boston front of mind, and 
we drive billions of dollars of visitor spending to the region 
each year.

Bottom line: we put heads in beds and cheeks in seats by 
inspiring travel enthusiasts to choose North of Boston!

WHAT IS THE CVB?



“The North of Boston CVB is attracting visitors on 
the behalf of local businesses. Without them, the 
visitors that support us could have chosen another 
region or state! 

RHONDA WOODMAN 
Woodman’s of Essex

AND HOW DO WE ATTRACT THOSE VISITORS?



OUR PLATFORMS

Website
4 Million  
Annual Visitors
3+ Page Views/Visit

Facebook
1.9M +  
Annual Reach

Instagram
125.4K +  
Annual Reach

Newsletter
60K + Recipients
34% Open Rate
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Destination: Gloucester • NorthofBoston.org
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Maritime Heritage Charters 
23 Harbor Loop

12
 

Schooner Adventure 
23 Harbor Loop, page 24

13  Beauport Cruiselines
6 Rowe Square #3057, page 24

14  Cruiseport Gloucester
6 Rowe Square #3057, page 56

15  Cape Ann Whale Watch
415 Main Street, page 24

16
 

Gloucester Stage Company
267 E Main Street, page 28

17
 

The Cultural Center 
at Rocky Neck

       6 Wonson Street

18
 

Ten Pound Island Lighthouse
6 Wonson Street

Gloucester a one-of-a-kind coastal community with 400+ years of maritime history as 
the oldest working fi shing port in America. Breathtaking ocean views, sandy beaches, a 
vibrant arts scene, & the freshest seafood creates an idyllic vacation escape year-round.
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E 1 Fishermen’s Wives Memorial 
107 Western Avenue

2 Fisherman’s Memorial 
The Fishermen's Memorial

3 St. Peter’s Fiesta 
2 Commercial Street

4 7 Seas Whale Watch 
Seas Wharf, 63 Rogers St., #7, page 24

5 Cape Ann Cruises 
63 Rogers Street

6 Schooner Thomas E. Lannon 
63 Rogers Street, page 24

7
 

Cape Ann Museum 
27 Pleasant Street, page 32

8
 

The Cut 
177 Main Street, page 28

9
 

Greater Cape Ann Chamber 
of Commerce 

       24 Harbor Loop

10  Maritime Gloucester 
23 Harbor Loop, page 33

Gloucester

Gloucester Fresh Seafoo d
LOCAL • SUSTAINABLE • DELICIOUS
Since 1623, Gloucester Fishermen have worked 
hard daily to catch only the best fish from our 
waters to bring to your plate.
Learn more at: GloucesterFresh.com
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The 34 cities and towns that make 
up North of Boston off er so much 
diversity, from seaside towns to 
urban city walks, there is ample 
opportunity to fi nd unique off  the 
beaten path fl avors.

Head to Lynn or Lawrence for an array 
of culturally authentic hole-in-the-
wall eateries ranging from noodle bars 
to taco shops. Visit our farmstands 
and farmer’s markets in Amesbury, 
Ipswich or North Andover for cider 

donuts, hard cider, and orchard-
fresh fruit wine. Get hoppy with craft 
beer in Newburyport or many of our 
communities’ unique tasting rooms and 
breweries, many featuring live music. 

We hope you love
    taking a bite out of 
Boston’s North Shore!

Barrio Tacos in Downtown Haverhill 
and Salem offers customizable tacos with 
house-made sauces like “crack sauce” and 
cilantro-lime aioli. 
Marble Ridge Winery, located in 
the suburbs of North Andover, is a 3 
generation-owned family farm with 3 bed 
and breakfast spaces, including a newly 
renovated “ice house.” Enjoy wines made 
with California grapes, private tastings, and 
serene relaxation. 

Turner’s Seafood, established by the 
Turner family in Salem‘s historic Lyceum 
Hall in 2013, offers creative 
menu options in a 
relaxed, elegant, 
family-friendly 
setting, with a 
legacy dating 
back to 1920 in 
Boston's fishing 
industry.

courtesy of Mile Marker One
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courtesy of Finz

Eat & Drink •

Eat Like aLocal
Enjoy hors d'oeuvres harborside 
at The Landing in Marblehead, or 
watch the working waterfront from 
one of Gloucester’s iconic restaurants. 
Grab a cocktail and freshly shucked 
oysters on the half shell at the 
fabulous 1606 Restaurant & Oyster 
Bar at the Beauport Hotel, or feast on 
award-winning clam chowder and 
overfl owing platt ers of fried seafood 
at Woodman’s of Essex (where the 
fried clam was invented). Indulge in 
steamers, corn on the the cobb and 
potatoes at a classic lobster bake, or 
munch on a tasty lobster roll (butt er or 
mayo? Your choice!).

From lobster rolls to burgers, farm-fresh 
apple cider donuts to craft beers, North 
of Boston has something to satisfy every 
taste bud. 

The Roof offers Salem’s only open-air rooftop 
bar and restaurant serving the necessities—
strong drinks and simple food. 
Blue Collar Lobster, at the Gloucester House 
restaurant, renovated from “The Perfect 
Storm”, features live music, string lights, and an 
energetic waterfront deck.

North of Boston is home 
to an amazing selection 
of the freshest local seafood, mom & pop 
diners, and one of the most delightfully 
eclectic foo die scenes in New England! 

courtesy of 
Woodman's of Essex

Tastes Worth a Drive
The Roof Salem 

© NBCVB
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The Paper House in Rockport was built in the 1920’s 
and is an actual house made entirely out of newspaper. 

HOCUS POCUS, 1993 
The famous Halloween movie 
features many 
scenes from Salem 
including the 
Rope’s Mansion in 
Salem (Allison’s 
House), Pioneer 
Village in Salem, 
Salem Common, 
and Old Burial 
Hill Cemetery in 
Marblehead.

Poet Robert Frost was a graduate of Lawrence High School

Clarence Birdseye, 
“inventor” of frozen 
food, set up his fi rst 
fi sh processing factory 
in Gloucester in the 1920s 
where his machine was 
used to quickly process 
and freeze fi sh. 

The oldest fruit tree in the United 
States is located in Danvers. 

The Endicott  Pear Tree was 
planted in the early 1630s 
by Massachusett s Governor 
John Endicott  and still 
stands today. 

A giant Mr. Peanut used to sit on Route 
1 in Peabody in front of the former 
Planters Peanuts building. The site 
was later turned into a bar and the 
Mr. Peanut sign was painted black to 
resemble a person in a tuxedo. When 
the bar closed, Planters reclaimed 
the sign, refurbished it and brought 
it to their corporate headquarters in 
Arkansas where it still stands today.

photo: John Margolies, Retrieved 
from the Library of Congress

Edgar Alan Poe’s “The Tell Tale Heart” was inspired by a real murder 
that took place in Salem in the mid-19th century. 
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Did You Know?

“Finding Nemo?” More like “Finding 
Rockport!” Director  and co-writer 

Andrew Stanton is a Rockport 
native who hid a 

few homages 
to Cape Ann 

in the fi lm. 

Famous board 
games Monopoly 
and Clue were 
released by Parker 
Brothers in Salem. 
The company was 
later headquartered in Beverly 
before merging with Hasbro.

In 1941, Bob Montana 
created the fi rst “Archie” 
Comic Strip based on his 
high school  days at 
Haverhill  High School. 

Singing Beach of Manchester-by-the-
Sea gets its name from the harmonious 
sounds feet make in the sand. 

Courtesy of Woodman's of Essex

© NBCVB

Essex is home to the fried 
clam, invented by Lawrence 
“Chubby” Woodman. 

CODA, 2021 
The 2021 Oscar winning film for best 
picture was filmed in and around 
Gloucester. Two iconic locations from 
the film include the Halibut Point 
State Park Rock Quarries and the 
Shalin Liu Performing Arts Center 
which is disguised as the Berklee 
College of Music in the final scene. 
Gloucester’s famous fishing pier is 

also spotted 
along with local 
spots like the 
former Beverly 
High School.
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SET SAIL!
On the Water Fun

OCEAN/FARM 
 TO TABLE

HERITAGE & 
history

Nature Trails & 
OUTDOOR ESCAPES

Witches
& Pirates - YAR!

ART
& culture

Visit Salem,Gloucester, 
Newburyport & more
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Portland, ME

Concord, NH

Manchester, NH

Worcester

Providence, RI

Boston

Newburyport

Salem

Gloucester

     With direct routes to Boston,    
  Portland and Concord, the  
           North of Boston region is a            
    perfect homebase  
for exploring New England

Explore the region’s coastal beauty on the Essex Coastal Scenic Byway, a 
90-mile byway linking 14 coastal communities from Lynn to Salisbury and 
featuring scenic views, period architecture, historic sites, recreation and 

delicious local dining options.
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from left to right: Bradley Palmer State Park, Topsfield (© Holly Perry);  Dali mural, El Punto Art 
Museum, Salem (© NBCVB); Kayaking off Crane Beach, Ipswich (© Stoney Stone)

The North of Boston region is conveniently located only minutes from Boston  
to the south and New Hampshire to the north, easily accessible to: 

• Boston Logan International Airport

• Manchester-Boston Regional Airport

• Trains arriving and departing Boston’s North Station

• Ferry Service from Boston to Salem (Spring – October)

• Continuing Ferry Service from Salem to Gloucester anticipated for the 2023 season

• MBTA Commuter Rail and Bus systems

• Cruise ships departing from Salem and Boston

• Rental Cars

So close! yet a world away

More venues listed online:  

northofboston.org
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outstanding event space
GRAND TO INTIMATE 
and everything in between. 
Our array of venues will 
accommodate your group needs 
along with stunning ocean views, 
a walk through history, and 
distinctive local cuisine. Make 
your next event unforgettable!capacity

5,000+ GUEST ROOMS
many options to meet your price point,  
size requirements and special requests

truly unique venues
HOST AN EVENT TO REMEMBER
from a castle on the coast, to a countryside  
retreat, from an elegant function space, to a 
distinctive museum

on the water
ENTERTAIN ON A SHIP
from whale watches to chartered 
cruises, your guests will love the 
maritime experience

The North of Boston Region is perfect for your 
group, meeting, or event!

• Unique accommodations and boutique inns

• Best rates on hotel rooms

• Easily accessible by car, ride share, commuter 
rail, and ferry

• 34 diverse cities and towns

• 41 Golf Courses

• 19 Lighthouses

• 36 Sandy Beaches

• 200 miles of coastline

• Distinctive one-of-a-kind shopping

• Group friendly attractions and dining

• Memorable meeting spaces

Everything you need to  
       make your next trip or event  
   flawless and memorable

from left to right: Beach chairs, Shea's Riverside Inn, Essex  
(© NBCVB); Beauport Hotel, Gloucester (Courtesy of Beauport 

Hospitality); Night cruise, Salem (Courtesy of Mahi Cruises and 
Events); Fireplace Suite at Beauport Hotel, Gloucester (Courtesy of 
Beauport Hospitality); Hammond Castle, Gloucester (© NBCVB); 

Grove at Briar Barn Inn, Rowley (Courtesy of Bramble Hospitality)

NORTH OF BOSTONMeet me
Events, Group Tours & Meetings

Our Publications

125K+ Printed copies  
distributed annually

Digital copies viewed and  
distributed at northofboston.org

Specifically 
targeted to  
Group Tour 
operators and 
Event and 
Meeting planners 
this brochure 
presents the best 
of our region in 
a beautiful and 
concise format.

Annual 
Visitor  
Guide

Destination
Lookbook



We reach travel enthusisasts 
across multi media 
platforms, inspiring them 
to choose North of Boston 

CARD 
GAMES.IO

T R I P B U Z Z

BRAND 
RECOGNITION



GENERATING 
ROI

January-April Campaign

Ad Spend: $29,400 

Results: 3.8K 
Room Nights Sold in Essex 
County resulting in Gross 

Bookings of $886,100 

That’s an ROI of 3 to 1!  

Paid Search: 8.8 CTR 
Paid Display: .8% CTR

Google Discover: 1.9% CTR
META Ads:  

58.1% Engagement
YouTube:  

67.9% watched ads 100%

Digital Marketing  
& Promotion

Crackin’ PLAN YOUR GETAWAY

Instagram  
Giveaway
Single-Day  

Engagement  
led to  

1317
comments & 1,577

 likes

Holidays, Winter and  
Early Spring Campaign

Engagement &  
Click Thru Rates: 28%

Compared to an average  
rate of 8%

Highest performance  
of all Hearst campaigns  

year to date

979K
Regional reader 
distribution and

On-line, newsletter and 
social media CTR of 

14%

Exceeded industry 
standard of .08% CTR 
in EVERY catagory!



We attend many events and conferences 
throughout the year in order to personally 

network and generate referals

FORGING CONNECTIONS



FAM Tours

Discover New England 
with 14 international tour operators

Brand USA Mega FAM 
Italy & Switzerland  

Brand USA Mega FAM  
UK, Ireland & Italy

By introducing writers, 
influencers and travel trade 
partners to the region, we:
• Educate the travel industry 

AND the traveling public

• Generate fresh, fun content  
and earned media

• Keep North of Boston top  
of mind for travelers  
around the world!



TOURISM MARKETING 
GRANTS

Over the last 5 years the  
CVB has partnered with 
>100 local member 
businesses by awarding more 
than $302K in tourism 
marketing grants to promote 
their business, destination  
and events.

Members are eligible to apply for Tourism Marketing 
Grants to bolster their tourism marketing programs. 

Supporting 33 
Business Partners

FY20 FY21 FY22 FY23 FY24

$100,000

$80,000

$60,000

$40,000

$20,000



LOOKING FORWARD

Invest $553,725+
In Digital Advertising in key markets

Invest $88,000+
In key international markets

Award $100,000+
In Tourism Marketing Grants

Develop & Distribute 
125,000+ Annual Destination Guides

Invest  
in SEO
Marketing to keep the CVB and 
it's members front of mind in 
all search results while growing 
website traffic.

Invest $60,000+/year
In developing marketing creative across all our  
platforms that inspires travel to the region.



“Thanks to North of Boston programs and events, we have connected 
successfully with a vibrant north of Boston business network, to local 
and regional media, and to the data and other analytics that are vital 
to succeeding in today’s competitive, complex and social media driven 
business environment. Thank you North of Boston! We wouldn’t have been 
chosen as the Best of New England by Yankee Magazine without you! 

BILL GOLDEN 
Real Pirates Salem

WANT THESE RESULTS?



HOW WE WORK WITH YOU
Promotion  
via our Platforms

Advertising  
& Sponsorship Opportunities

Education  
& Networking Opportunities

• Visitor Guide Listing 
FREE with option to upgrade 

• NorthofBoston.org Listing 
FREE with option to upgrade  
to Enhanced

• Online Calendar Listings 
FREE Event Listing

• Placement in the Maria Miles  
Visitor Center (350K+ visitors 
annually)

• Sharing your events and happenings 
on our social media channels

• Our staff continuously advocates 
for our members building aware-
ness and generating leads

• Ad opportunities on  
Northofboston.org

• Visitor Guide Ads

• Annual Meeting & Awards  
Dinner Sponsorships

• Annual Tourism Summit  
Sponsorships

• Consumer E-blasts

• Member to Member E-blasts

• Dedicated Posts on Social Media

• Cooperative Advertising

• Visitor Welcome Center  
Advertising

• Annual Tourism Summit 
Expert speakers & presentations  
to help you navigate the  
tourism market

• Sales Meetings 
Connect with members, build  
relationships, and receive sales 
leads directly from Tradeshows 
attended by the CVB

• Networking & Educational Events 
Supporting and connecting  
members throughout the year

• Virtual Programming 
Special educational seminars to 
help you grow your business

• Member E-Newsletters 
Stay informed about the MA  
tourism landscape



Member-Only Opportunities for 2024-25

ADVERTISING ON THE CVB’S DYNAMIC WEBSITE,  
a top-performing website across all search engines.  
We’re investing $40K to our SEO marketing to put your business  
in front of nearly 4M website visitors.

ADVERTISING AT THE MARIA MILES VISITOR CENTER
Place your brand in front of the 300K+ people who will make their  
first stop in MA at our center.

DEDICATED EMAIL BLASTS
Deliver your targeted tourism message to our member network.
 
GUEST BLOGS 
As an expert in your field, we want to hear from you! Take advantage 
of our Guest Blog to shine a light on your area of expertise with our 
engaged online audience. Not only will you be our subject matter 
expert, but we'll also hyperlinked directly to your business, driving 
traffic and visibility to your website!

FREE for NEW Members: 
BUSINESS TO BUSINESS EMAIL 
INTRODUCTION
What a great way to introduce your business to 
1,500+ member and industry contacts!  Within 
the first 60 days of joining we’ll work with you 
to craft a message that’s sure to grab attention 
in our business community.
 
DEDICATED SOCIAL MEDIA POSTS
Upon joining, the NBCVB promotional team 
will craft a special post promoting your 
tourism targeted business to our Facebook and 
Instagram followers. This special promotion is 
FREE to new members and will  
be published within 1 month  
of your join date.



“The North of Boston CVB is more than 
a membership. It’s an investment in 
our region and lifting all boats. The 
businesses are not just advertisers —
they’re tourism family. 

STACIA COOPER  
Destination Salem

INTERESTED IN MEMBERSHIP?



Speak with our Membership Team Today

Join Now!
Rebecca Shackford
Marketing & Group  
Sales Manager
rebecca@northofboston.org
OFFICE:  978-465-6555
CELL:  603-305-0615 

Holly Perry
Digital Content Manager
Holly@northofboston.org
OFFICE:  978-465-6555
CELL: 781-696-7292


